
FINISH STRONG 
TOOLKIT 



  

During the final week of the 2020 CFC 
(Jan.11-15), encourage your colleagues to 
choose their own cause and participate in 
a countdown of activities to Be the Face of 
Change and finish strong!  

Click the GREY BOXES to download resources. 



Communications 
Download, customize, and send the Finish Strong email to all personnel in your agency. 
Attach the How to Give donor card and an updated barometer poster to show the 
progress of your agency. 

FINISH STRONG EMAIL HOW TO GIVE - DONOR CARD KICKOFF EVENT EMAIL  >> BAROMETER POSTER 

https://givecfc.org/sites/cfc.org/files/508%20CFC%20Email%2007%20Campaign%20end.docx
https://givecfc.org/sites/cfc.org/files/508r%202020%20CFC%20Donor%20Card%20-%20How%20to%20Give.pdf
https://givecfc.org/sites/cfc.org/files/508r%202020%20CFC%20Barometer%20Poster%208.5x11%20(1).pdf


Leadership 
Encourage your agency leadership to promote giving and engaging the final week of the 
campaign by sending a memo or email. 

MEMO 

FINISH STRONG LEADERSHIP EMAIL 

FINISH STRONG LEADERSHIP MEMO 

https://givecfc.org/sites/cfc.org/files/508%20Leadership%20Email%2005%20Final%20Week.docx
https://givecfc.org/sites/cfc.org/files/508%20Leadership%20Memo%2003%20Finish%20Strong%20(1).docx


Social Media (1/2) 
Promote the countdown of activities the final week of the campaign via your agency 
social media channels. Encourage and invite your colleagues to Be the Face of Change  
and choose their cause for the final week to help the CFC season have a strong finish. 
The five day social media countdown copy and images can also be used as email 
content for your colleagues. 

FINISH STRONG  
SOCIAL CONTENT 

FINISH STRONG 
ANIMATION 1 

 FINISH STRONG  
ANIMATION 2 

https://givecfc.org/sites/cfc.org/files/2020%20CFC%20Finish%20Strong%20Social%20Media%20-%20508.docx
https://givecfc.org/sites/cfc.org/files/2020%20CFC%20Finish%20Strong%20Social%20Media%20-%20508.docx
https://givecfc.org/sites/cfc.org/files/Finish_Strong_Animation01_Final%20(2).mp4
https://givecfc.org/sites/cfc.org/files/Finish_Strong_Animation01_Final%20(2).mp4
https://givecfc.org/sites/cfc.org/files/Finish_Strong_Animation02_Final%20(2).mp4
https://givecfc.org/sites/cfc.org/files/Finish_Strong_Animation02_Final%20(2).mp4


Social Media (2/2) 

FS IMAGE - 1 DAY LEFT FS IMAGE - FINAL DAY 

FS IMAGE - 3 DAYS LEFTFS IMAGE - 4 DAYS LEFT 

FS IMAGE - 2 DAYS LEFT 

https://givecfc.org/sites/cfc.org/files/FinishStrong_Social_1%20Days.jpg
https://givecfc.org/sites/cfc.org/files/FinishStrong_Social_0%20Days.jpg
https://givecfc.org/sites/cfc.org/files/FinishStrong_Social_3%20Days.jpg
https://givecfc.org/sites/cfc.org/files/FinishStrong_Social_4%20Days.jpg
https://givecfc.org/sites/cfc.org/files/FinishStrong_Social_2%20Days.jpg


Banner & Splash Screen 
Incorporate the Finish Strong banner and other images on your internal intranet site, 
emails, or other communications. Customize the splash screen by replacing the title and 
subtext to a message specific to your agency about the final days of the campaign (e.g., 
“Don’t delay in making your CFC pledge. The last day to give is Jan.15.”) Work with your 
technology department to have the splash screen show up on everyone’s computer when 
they log in for the day. Other ideas include putting the splash screen on electronic displays 
in your building, emailing to everyone as an attachment, or posting on bulletin boards or 
other high traffic areas.  

FINISH STRONG BANNER FINISH STRONG SPLASH SCREEN 

https://givecfc.org/sites/cfc.org/files/finish_strong_webbanner.jpg
https://givecfc.org/sites/cfc.org/files/FinishStrong_SplashScreen_v01%20-%20508.pptx


Get Involved 
Challenge your colleagues to select their own cause for the final week of the campaign 
(either a favorite or one that wasn’t covered by the CFC cause weeks). Post them virtually 
to your intranet or share them in a meeting. 

FINISH STRONG CAUSE CARD 

https://givecfc.org/sites/cfc.org/files/2020%20CFC%20Finish%20Strong%20Cause%20Card%20-%20508.pdf
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